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B ra n d s
113 
years l isted on the  
New York Stock Exchange

996
retail  stores, including  
818 Famous Footwear 
stores

~10K  
full -  and 
part-time 
Associates

65
Our principal brands  
are sold in approximately 
65 countries

15 
owned 
e-commerce 
sites

St. Louis, 
Missouri
global headquarters

~$451M
sourcing volume  
in 2025

CAL

USA Today America’s 
Climate Leaders    
Caleres was recognized 
by USA Today and 
Statista as one of 
America’s Climate 
Leaders for 2025. To 
make the l ist , companies 
must have reduced  
their carbon intensity 
(carbon emissions 
divided by revenue) by 
at least 3% year to year, 
measuring emissions 
between 2021-2023.

In 2025, we 
reached two 

important milestones in our 
continuing journey to uphold 

our commitments to social and 
environmental responsibility.

Thank you for reviewing this 
summary of our responsible business 

efforts, progress, and priorities.

D e a r  S ta k e h o l d e r s , We effectively achieved (93% or greater)  
our 2025 Responsible Business Aspirations, 
set in 2019. And, I’m pleased to announce we 
have set forth new aspirations for 2026-2030, 
which reflect our learnings and are informed 
by marketplace best practices.  

Along the way, our Associates, along with 
our expanded portfolio of brands — that now 
includes the iconic Stuart Weitzman brand — 

continue to innovate and inspire, all while lifting communities and 
propelling the footwear industry forward. 

Creating enduring value for all our stakeholders remains central to 
who we are. The commitments outlined in this report reflect our 
belief that responsible business is integral to our growth and success. 
We’re energized by what we’ve accomplished and committed to 
deepening our impact in the years ahead.

Caleres was included 
in Newsweek’s l ist of 

America’s Most Responsible 
Companies for the f ifth 

consecutive year. The list 
focuses on a holistic view 

of corporate responsibility 
that considers 30 KPIs 

across all  three pil lars – 
environmental, social, and 

corporate governance. 

Fa s t  Fac t s
– � �Jay  s c h m i dt 

President and CEO

Sincerely,
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About this Report   Our 2025 Responsible Business Summary Report is  part of our annual cycle of 
reporting. The activities and data contained within cover primarily f iscal year 2025 (Feb. 2, 2025, 
through Jan. 31, 2026). It highlights our progress on our 2025 Responsible Business Aspirations and 
shares a new set of goals for 2026-2030. This Summary Report builds on updates shared in our 
previous reports, which work within a larger ecosystem of disclosures to provide a comprehensive 
view of our responsible business work.

•	 2025 SASB Index
•	 2025 TCFD Index
•	 2024 Caleres Responsible 

Business Summary Report
•	 2023 Caleres ESG Report
•	 2023 Global Reporting  

Initiative Index

R e l at e d  r e s o u r c e s  o n  o u r  w e b s i t e  i n c lu d e : 

•	 Information Security Topic Brief
•	 Health and Safety Management  

Topic Brief
•	 Production Code of Conduct 
• 	 Caleres Code of Business Conduct
•	 Human Rights Policy
•	 Environmental Policy
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https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/esg/esg2024/caleres-2023-esg-report.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/esg/esg2024/gri-index---2023-esg-report.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/esg/esg2024/gri-index---2023-esg-report.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/topic-brief_information-security.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/topic-brief_health-and-safety.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/topic-brief_health-and-safety.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/production-code-of-conduct.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/corporate-governance/code-of-business-conduct-2023/2023-caleres-code-of-business-conduct-english-version-revised.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/esg/human-rights-policy.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/responsible-business/environmental-policy.pdf
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From the materials we use 
and the standards we uphold 
to the opportunities we create, 
responsible business at Caleres 
drives value and inspires  
people to feel great … feet first.
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Conducting business responsibly is integral to 
 how we govern and operate at Caleres. Our 
 governance structure and our sustainability  

efforts are critical to our enterprisewide approach to  
managing risk, distinguishing our organization and our 
brands from the competition, and living our values.

Our senior-level 
Responsible Business 
Steering Committee 
is  a cross-functional 
team that regularly 
works with our CEO 
and the other top 
executives. This group 
is  responsible for 
developing programs, 
goals, and metrics  
to support our 
initiatives, ensuring 
that we meet our 
targets, and keeping 
our Board of Directors 
apprised of responsible 
business trends and 
developments.

O u r  C o d e 

The Caleres Code of Business Conduct sets forth the guiding principles 
of business ethics and legal requirements applicable to all Caleres Asso-
ciates. It is designed to reinforce our core values and guide us in making 
everyday business decisions on behalf of the company. The Code has 
been translated into seven languages, in addition to English. All Caleres 
Associates acknowledge at the time of hire, and annually thereafter, that 
they have read and will abide by the Code of Business Conduct.

C o n s o l i dat i n g  O u r  H o m e  B a s e

In 2025, Caleres announced plans to transition from its long-time, 
nine-acre headquarters campus in Clayton, Missouri, to a smaller 
office location nearby. Complementing our continued focus on energy 
management and intentional use of resources across our real estate 
portfolio, the new location has been designed with lighting, appliances, 
sensors, and outlets intended to reduce our power and energy 
consumption. It also incorporates materials that meet the American 
Institute of Architects Materials Pledge supporting human health, 
climate health, ecosystem health, social health and equity, and  
a circular economy.

C a l e r e s  Ac q u i r e s  Lu x u r y  Fo ot w e a r 
B ra n d ,  S t ua r t  W e i t z m a n

In August 2025, Caleres completed our acquisi-
tion of Stuart Weitzman from Tapestry, Inc., for 
approximately $109 million net of cash received, 
adding an iconic luxury footwear brand to our 
consumer-driven portfolio. Stuart Weitzman 
brings a strong commitment to responsible busi-
ness practices and a legacy of original designs 
defined by elegance and modernity. The brand 
strengthens our position in the global footwear 
market and supports our ambition to lead with 
brands that hold unique meaning for consumers.  
With the addition of Stuart Weitzman, our Brand 
Portfolio segment will represent nearly half of 
our total revenue going forward.

 “We are honored to welcome 
Stuart Weitzman to Caleres as 

our newest lead brand.” 
— Jay Schmidt,  

Caleres President and CEO 

B oa r d  o f  D i r ec to r s  at  a  G l a n c e

8 years​
Average tenure  
of directors

50%​ Women

Responsible Business Oversight 
Board of Directors and Governance and Nominating;  
Culture, Compensation, and People; and Audit Committees
(see charters and other governance documents on our website)

9 of 10​
Directors are independent

64​
Average age 
of directors 

20% Racially/ethnically diverse

https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/corporate-governance/code-of-business-conduct-2023/2023-caleres-code-of-business-conduct-english-version-revised.pdf
https://www.aia.org/design-excellence/climate-action/zero-carbon/materials-pledge
https://www.aia.org/design-excellence/climate-action/zero-carbon/materials-pledge
https://www.caleres.com/investors/corporate-governance
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Five years ago, we shared our first set of ambitious Responsible  
Business goals, informed by our materiality assessment, stakeholder  
expectations, and 2019 baseline data. We have achieved seven of 

these 10 aspirations and reached 93%+ of the remaining three. As we  
introduce our next set of aspirations (see next page), we’re building on what 
we’ve learned, aligning with evolving global best practices, and focusing on 
ambitions where we can have the most positive impact. 

Circularity Measures 
In support of our 2026-2030 Circularity Aspirations 
(see following page), we will  continue and enhance 
the following programs and activities: 1Ongoing tariff pressures and cost 

constraints required the removal  
of EPM components in select  

price-sensitive brands.
2As we increase our sourcing country 

mix, we have faced more limited access 
to boxes certif ied by Forest Stewardship 

Council (FSC) in certain countries.
3Based on our learnings over time,  

we have evolved this goal into our new 
suite of Responsible Business Aspirations.

2 0 2 6 - 2 0 3 0  E vo lu t i o n

Modified and augmented.

Accounted for in emissions 
reduction goals.

Accounted for in emissions 
reduction goals.

Evolved into supplier  
social governance goal.

Achieved and sunset.

Achieved and sunset.

Achieved and sunset.

Continued.

Combined under  
circularity goal.

Combined under  
circularity goal.

A s p i rat i o n s  a n d  P r o g r e s s

100%

95% of goal1

of Caleres’ products wil l  use environmentally 
preferred materials

35%

100% of goal

reduction in physical samples by designing and developing 
products with 3D technology through our Edit to Win  initiative

90K

100% of goal

pairs of shoes wil l  be reclaimed/recycled/ 
refurbished each year

100%

100% of goal

of our strategic sourcing supplier base wil l 
contribute to waste reduction

100%

100% of goal

of Caleres Associates wil l  actively support 
environmental/social initiatives 

50%

100% of goal

reduction of waste into landfi l l  and incineration 
achieved in our strategic sourcing supplier base 

100%

96% of goal3

of our strategic factories to comply with our heightened labor  
standards, including fair wage programs and social working standards

Annual review

Achieved annual goal (ongoing)

of Caleres Cares Charitable Trust in 
support of responsible business

25%

100% of goal

reduction in energy use achieved in Caleres-owned 
retail stores and distribution centers

100%

93% of goal2

of the shoeboxes for our owned brands wil l  use 
environmentally preferred materials

DONATIONS
Expand partnership 
with Soles4Souls. 

RESALE
Grow ReLove with  
other brands.

REPAIR
Scale NuShoe and 
Recraft programs to 
extend product l ifespan.

PACKAGING
Achieve 100% FSC-
certif ied recycled-mix 
paper packaging.

https://us.fsc.org/en-us/certification
https://us.fsc.org/en-us/certification


2 0 2 5  R E S P O N S I B L E  B U S I N E S S  S U M M A R Y  R E P O R T

7
O
ur

 C
O

M
PA

N
Y

Introducing our New   
Responsible Business Aspirations
Caleres continues to strengthen the systems, processes, and technologies 
that support more accurate sustainability data, greater transparency, and 
better decision-making. These investments, coupled with further alignment to 
global best practices, helped shape our new sustainability aspirations, which 
are grounded in a clearer understanding of our operational and supply chain 
impacts and opportunities for continued progress.

As part of this work, we are establishing our first specific goals to reduce Scope 1 
and 2 greenhouse gas emissions and expanding our focus across our value chain. 
This includes working with supply-chain partners to advance environmental 
stewardship, respect for human and labor rights, and more circular approaches 
to resources.

Together, these efforts reflect a more disciplined and accountable Responsible 
Business program, one rooted in better data, continuous improvement, and 
shared responsibility for long-term progress through 2030 and beyond.

E n v i r o n m e n ta l ly 
P r e f e r r e d  M at e r i a l s

By 2030

100% 
of our products will contain  
one or more environmentally 
preferred materials and

40% 
will qualify under our stringent 
One Planet Standard.

C i r c u l a r i t y

By 2030, Caleres will 

increase product 
circularity 
by expanding donation, repair,  
resale, and responsible product and 
packaging material initiatives.

S u p p l i e r  S o c i a l 
G ov e r n a n c e

100% 
of our strategic suppliers will continue 
to undergo accredited third-party 
audits assessing environmental 
compliance, chemical management, 
and occupational health and safety. 

If f indings of noncompliance with our  
standards are identif ied, we will  monitor  
those suppliers for remediation actions  
and continuous improvement.

P eo p l e  a n d 
C o m m u n i t i e s

By 2030

100% 
of Caleres U.S. Associates will 
actively support environmental/
social initiatives.

E m i s s i o n s  R e d u c t i o n s

Scope 1 & 2
By 2030, Caleres will reduce our 
absolute Scope 1 and 2 emissions by 
20% from our baseline year of 2023.

Scope 3 
In 2026, Caleres will establish  
a structured Scope 3 emissions 
reduction program, working with 
selected Tier 1 and Tier 2 suppliers  
to leverage energy efficiency,  
renewable energy deployment,  
and waste-reduction strategies.

One Planet Standard
The Caleres One Planet Standard recognizes shoes that achieve 51% or higher on our 

Sustainable Footwear Index. This rating system takes a comprehensive, l ifecycle-based 
approach, rating the production of our shoes on: 

Supplier responsible business practices Materials

Brand philanthropy

Packaging End-of-life practices and solutions

Sample reduction
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Reducing Complexity, Driving Impact with Edit to Win

Caleres’ Edit to Win initiative helps reduce our number of physical samples by encouraging 
the use of data and trend insights, 3D technology, and responsible design practices early in 

the product development phase. In 2025, Caleres achieved its goal to reduce physical samples 
by 35%, helping lower material waste, sample shipping, and related emissions. This strategy 

also helped reduce new shoe constructions by 23% and SKUs by 21% compared to 2024, 
supporting a more efficient and intentional development process.

2023 2024 2025

ENERGY CONSUMPTION AND GREENHOUSE GAS EMISSIONS  
(Scope 1 and Scope 2: Caleres distribution centers, stores, offices, and company-owned factories)

Energy Consumption (1,000 megawatt hours [MWh])

Electricity 82.01 86.10 84.58

Natural gas 28.67 28.06 29.92

Kerosene 4.30 2.34 2.03

Diesel Fuel 0.38 0.23 0.22

Heavy Gas Oils 0.012 0.013 0.007

Gasoline 0.00 0.09 2.41

Energy Intensity (1,000 MWh per $1M in revenue) 0.041 0.043 0.043

Scope 1 Emissions (1,000 metric tons CO₂e) 9.46 9.38 9.89

Scope 2 Emissions (1,000 metric tons CO₂e) 34.74 34.57 28.72

Scopes 1 and 2 Emissions 44.20 43.95 38.61

Emissions Intensity (Scopes 1 and 2; 1,000 metric tons 
per $1M in revenue) 

0.0157 0.0161 0.0140

2022 2023 2024

SCOPE 3 EMISSIONS

Total Scope 3 Emissions (1,000 metric tons CO2e) 583.94 466.66 468.27

3.1 Purchased Goods and Services 455.09 361.04 372.76

3.2 Capital Goods 19.37 11.94 9.25

3.3 Fuel and Energy Related Activities 13.44 8.78 8.79

3.4 Upstream Transportation and Distribution 21.45 18.60 22.24

3.5 Waste Generated in Operations 8.36 12.59 4.09

3.6 Business Travel 14.09 8.50 6.88

3.7 Employee Commuting 22.76 25.85 22.79

3.12 End-of-life treatment of sold products 29.38 19.37 21.47

Emissions Intensity (Scope 3: 1,000 metric tons  
per $1M in revenue)

0.197 0.166 0.170

Environmental Data 
Our work to help reduce our environmental impact is 
shared by our teams, brands, suppliers, and partners. 
As Caleres moves toward our 2026-2030 aspirations, 
we are focused on strengthening processes and the 
integrity of our data in support of our commitments.

Environmental Data Footnotes  
All  environmental data is  by f iscal year.  

 Energy and Emissions  Caleres measured its  2019-2025  
carbon footprint in partnership with Watershed, a CDP 

gold-accredited software solutions provider. In 2025, we 
shifted energy-consumption reporting to MWh from 

gigajoules, to better align with the metrics used in our 
measurement systems. All  historical data in these tables 

has been updated accordingly. The data is  inclusive 
of Scopes 1 , 2, and all  relevant Scope 3 categories. 

Watershed’s methodology follows guidelines from the GHG 
Protocol Corporate Accounting and Reporting Standard 

and the Corporate Value Chain Accounting and Reporting 
Standard. All  Kyoto protocol gases — carbon dioxide (CO2 ),  

methane (CH4), nitrous oxide (N2O), hydrofluorocarbons 
(HFCs), perfluorocarbons (PFCs), and sulfur hexafluoride 

(SF6)  — are included in this methodology. For energy 
consumption and Scopes 1  and 2 emissions, the data 

covers about 95% of our companywide facility energy 
and emissions footprint. We currently do not have energy 
and emissions data available for the remaining 5% of our 
facilities, mainly retail  stores, as util ities are managed by 

individual landlords at those locations. 

Natural Gas  An external audit of all  reported energy 
data concluded that natural gas should be classif ied as 

energy combusted on-site rather than district heating. The 
inventory has been updated accordingly, and associated 

emissions are now reported under the appropriate source 
category and scope for all  years shown.

Scope 2 Emissions (2024)  We have corrected  
our 2024 Scope 2 data following clarif ication  

on electricity and gas at owned sites.

Scope 3 Emissions  Our Scope 3 data lags one year 
behind other environmental data due to third-party 

assurance cycles. We will  report 2025 Scope 3 data in  
our next report. The decrease in Scope 3 emissions  

from waste generation (3.5)  can be attributed to an 
increased recycling rate.

E V  T r u c k s  D e b u t  
i n  C a l i f o r n i a  Ya r d s 

In California, Caleres is piloting 
electric vehicles in its yard truck 
fleet, helping reduce reliance on 
diesel in our logistical operations. 
The switch supports our broader 
efforts to reduce Scope 1 and 2 
emissions in the day-to-day oper-
ations of our business.  

By avoiding 7,000 sample pairs, we 
generated an estimated $726,000 in 

sample cost savings.
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2023 2024 2025

USE OF ENVIRONMENTALLY PREFERRED MATERIALS (EPM)

Fabric 60% 70% 72%

Synthetic 30% 36% 38%

Leather 93% 96% 98%

Shoe Bottoms 30% 41% 25%

Contains at least one EPM 93% 95% 95%

EPM Minimum Thresholds   
Fabric   More than 50% certif ied recycled 
content or more than 20% certif ied 
organic content 
Synthetic   Low Dimethylformamide 
(DMF), or more than 10% biobased,  
or more than 50% certif ied recycled
Leather   Leather Working Group (LWG) 
Silver or Gold, OEKO-TEX® Leather 
Standard, or Institute of Quality 
Certif ication for the Leather Sector (ICEC) 
Sustainability certif ied 
Shoe Bottoms   (Outsole, midsole,  
insole, footbed):  More than 10% biobased 
or more than 5% certif ied recycled

2023 2024 2025

WATER (Caleres distribution centers, stores, offices, and company-owned factories)

Water Consumption (1 million gallons)  40.21 50.09 34.05

MATERIALS (Caleres Brand Portfolio only; supplier factories) 

Materials Used (million square feet of fabric and synthetics) 153.43 126.30 103.02

Materials Used (million square feet of leather) 28.40 30.71 24.89

WASTE/RECYCLING

U.S. Distribution Centers  

Waste Recycled (1,000 tons [U.S.]) 4.01 4.70 9.46

Waste to Landfill (1,000 tons [U.S.]) 0.132 0.087 0.162

U.S. Manufacturing Facility (Port Washington)

Nonhazardous Waste 0.184 0.142 0.130

Waste Recycled (1,000 tons [U.S.])  0.044 0.034 0.058

Waste to Landfill (1,000 tons [U.S.])  0.141 0.113 0.133

Hazardous Waste (1,000 tons [U.S.])  0.004 0.005 0.003

U.S. Stores 

Nonhazardous Waste 6.030 10.892 11.260

Waste Recycled (1,000 tons [U.S.])  2.804 4.895 4.882

Waste to Landfill (1,000 tons [U.S.])  3.226 5.997 6.378

Hazardous Waste (1,000 tons [U.S.])  0.0 0.0 0.0

Water  The decrease in water consumption from 2024-2025 can be  
attributed primarily to irrigation at two distribution centers in Chino, California.

Waste (U.S. Distribution Centers)  In 2025, the provider Caleres had engaged to haul waste from our 
U.S. distribution centers went out of business, and we engaged a new vendor. Under the new provider, the 

amount of waste generated and recycled showed a signif icant increase. We believe that this substantial 
increase was due largely, or entirely, to a difference in methodologies used between the two providers 

and does not represent an approximately twofold increase as the data may seem to indicate. Because our 
former provider is  no longer active, we are unable to verify the origins of the discrepancy and recommend 

comparing 2025 data to future years, rather than to historical data from our former provider.

Putting Our Design  
Principles into Practice 

The Caleres One Planet Standard and 
Sustainable Footwear Index enable 

us to measure how we execute on 
our design principles. In 2025, even 

as tariffs and sourcing shifts created 
cost and supply chain pressures, use of 

environmentally preferred materials 
(EPMs) continued to be a priority, 

enabling Caleres to preserve quality, 
scale better material choices, and align 

with the values of environmentally 
conscious consumers. 
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Reimagining timeless designs, 
incorporating environmentally 
preferred materials, and giving 
back. Caleres’ brands help 
keep people and communities 
moving forward. 
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Expanding Opportunities 
for Small Business Owners
Famous Footwear customers donated more  
than 60,000 gently used shoes in-store to the 
Soles4Souls 4Opportunity program in 2025, which 
helped aspiring entrepreneurs around the world start 
and grow small businesses selling donated shoes.

I n v e s t i n g  i n  W o m e n  L e a d e r s

The newest member of the Caleres 
portfolio, Stuart Weitzman, models the 
storied legacy, iconic craftsmanship, and 
care for community that help define 
Caleres brands. In 2025, the brand 
partnered with Vital Voices, a nonprofit 
that invests in women leaders dedicated 
to social impact, on its second annual 
Bold Movers program to support mid-
career women in advancing their careers 
and overcoming obstacles to growth. 
Through the program, participants gained 
access to tailored skills-building trainings, 
community-building sessions, grant 
funding for projects, and mentorship from 
Stuart Weitzman leaders.

Empowering Students Through Creativity and Community
Sam Edelman partnered with the International Academy of Hope (iHOPE), 

a specialized school for students with traumatic brain injury and multiple 
disabilities, to support their annual ArtSpeaks event celebrating adaptive art 

therapy. The brand donated 25 pairs of shoes as canvases and mobilized  
a dozen employees to volunteer in painting, photographing, and framing  

the work alongside students. The auction of these collaborative pieces 
generated more than $4,000 for adaptive technology.

$4K+
generated from auctions  
for adaptive technology

J o i n i n g  Fo r c e s  to  R e d e f i n e  W e l l- b e i n g

Vionic introduced its first well-being ambassador, 
world-class athlete, and wellness advocate,  

Gabby Reece. Merging Reece’s lifelong 
dedication to movement, balance, and high 

performance with the brand’s commitment to 
innovation, the collaboration has deepened 

conversations around well-being and 
created Vionic’s most advanced walking 
shoe to date, “The Gabby.”

Gabby Reece

https://soles4souls.org/4opportunity
https://www.vitalvoices.org/
https://investor.caleres.com/news/news-details/2025/Vionic-Names-Gabby-Reece-as-First-Ever-Well-Being-Ambassador/default.aspx
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Supporting our Associates 
starts with the values that 
shape how we work: passion, 
curiosity, creativity, caring, 
and accountability.
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Opening Doors to Growth

Through our tuition reimbursement program, Caleres pays 
tuition directly to the educational institutions rather than 

reimbursing Associates for the cost, eliminating a major financial 
barrier to continuing education. The program provides $5,000 

for undergraduate and other eligible coursework and $7,500 for 
graduate work per calendar year. 

C r e at i n g  C o n n ec t i o n s  T h r o u g h  C R G s 

Caleres’ seven Community Resource Groups (CRGs) facilitate  
learning opportunities, volunteer activities, cultural moments, 
and sustainability-focused events. Open to all Associates, these 
groups connect our people to one another and to our 2026-2030 
Responsible Business Aspiration for 100% of U.S. Associates  
to actively support environmental or social initiatives. Here are 
some of our highlights from 2025:

Our Cal Conscious CRG supported the St. Louis Earth Day Festival, which 
brought together more than 25,000 attendees and over 200 sustainable 
vendors, sponsors, and educational resources for two days of celebration, 
art, and learning about sustainability. 

Our Cal Givers CRG hosted Bring a Child to Work 
Day, a favorite Caleres tradition that welcomed more 
than 100 children to our St. Louis, New York, and 
Novato, California, offices for a day of hands-on, 
creative activities that taught kids about style design, 
marketing, and business. 

Our First Fit CRG hosted its annual Mother’s Day flower 
bar, where Associates created and donated 50 bouquets 
to a local senior living community to share with residents. 

400+
Associates have  
participated since  
the program launched, 
including

105
participants in 2025.
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U.S. Associates/Levels by Gender

E x ec u t i v e s

36% 64%

Tota l

D i r ec to r s

64% 36%

V P s

66% 34%

M a n ag e r s

70% 30%

Female

2,775 (33%)5,557 (67%)

Male

S u p e r v i s o r s

68% 32%
I n d i v i d ua l  C o n t r i b u to r s

66% 34%

Recordable Injury 
Rate  The decrease 
is  due to a focus on 
injury prevention 
through enhanced 
training and more 
eff icient claims 
handling. 

Striving to Ensure a Safe Workplace for All
Maintaining the health and safety of our Associates is a top 
priority across our retail stores, distribution centers, corporate 
offices, and factories. Information on the policies, procedures, 
and plans that define our occupational health and safety 
management systems can be found in our Health and Safety 
Management topic brief.

2023 2024 2025

Total Recordable Injuries 70 83 42

Recordable Injury Rate 1.130 1.486 0.764

Total High-Consequence Injuries 1 0 0

High-Consequence Injury Rate 0.016 0 0

Fatalities 0 0 0

2025 Safety Data

Workforce by Regions/Countries

8,332	 U.S. (90%)

463 	 China (5%)

223 	 Canada (2%)

203 	Dominican  
	 Republic (2%)�

36	 Vietnam (<1%)

23	 Europe (<1%)

9,282 total Associates

4,792 full time (52%)

4,490 part time (48%)

Global Workforce*

*Our global workforce total 
varies based on seasonal 
workers, open positions, 
and other factors. These 
numbers represent our 
typical coverage. 

U.S. Associates by Race/Ethnicity

3,900 	White (47%)

2,501 	 Hispanic/Latino (30%)

1,073 	 Black or African American (13%)

314 	 Asian (4%)

417 	 Other (5%)

28 	 Unknown (1%)

White Hispanic/Latino

Black or 
African 

American

Asian

Other

Unknown

A s s o c i at e s  
b y  t h e  N u m b e r s 

https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/topic-brief_health-and-safety.pdf
https://www.caleres.com/-/media/project/tenant/caleres/caleres/about/esg/esg2022/topic-brief_health-and-safety.pdf
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Caleres gives back to 
the communities where 
we live and work and  
helps to strengthen the 
footwear industry.
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Creating Lasting Impact 

Through grants, our matching gifts program, 
and Associate volunteerism, the Caleres Cares 
Charitable Trust supports organizations that 

champion causes aligned with our core values,  
helping to lift communities and support talent in  
our industry.

S u p p o r t i n g  S t e p s  
To wa r d  O p p o r t u n i t y

Caleres continues its partnership with Soles4Souls  
to provide shoes to students facing homelessness.  
In 2025, Caleres and its customers contributed more 

than $720,000 and more than 119,000 pairs of 
shoes, helping divert more than 153,000 pounds 

of unwanted shoes and clothing from landfills. 
We also donated more than 1,700 pairs  
through our support of Ticket to Dream,  
a nonprofit that supports foster children  
and other charities.

~120K
Pairs of shoes donated by Caleres in 2025

2 0 2 5  C a l e r e s  C a r e s 
C h a r i ta b l e  T r u s t 

C o n t r i b u t i o n s $1.04M+
in grants, donations,  
and matching gifts

$108K+​
donated by our brands  
and distribution centers

J o i n i n g  Fo r c e s 
fo r  U n i t e d  Way

100%
Associate participation in 

our annual United Way 
fundraising and  

volunteerism events  

$740K+
raised by our Associates and 
the Caleres Cares Charitable 

Trust for seven United Way 
chapters in communities 

where we do business 

Connecting Future Talent  
with Industry Expertise
In supporting emerging designers, the Caleres Cares 
Charitable Trust sponsors the Saint Louis Fashion Fund 
through a speaker series and Fashion Futures, a program 
connecting students in fashion and design with professional 
development and career opportunities. In 2025, we 
supported the “Speaking of Fashion” event featuring  
Wes Gordon, fashion designer and 
creative director of Carolina 
Herrera New York, and 
sponsored programming for 
local high school 
and college 
students.

https://www.caleres.com/about/our-communities
https://www.caleres.com/about/our-communities
https://soles4souls.org/
https://www.tickettodream.org/
https://www.saintlouisfashionfund.org/
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from Caleres is a network of 
partners who are held to high 
standards to help bring quality, 
craftsmanship, and responsible 
practices to life. 
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To monitor performance and manage risk, we take a 
layered approach that integrates global oversight and 
decision-making with regional management and support 
during factory audits and self-assessments, corrective 
action plan development, and third-party risk oversight. 
Core Tier 1 factories are assessed annually through LRQA’s  
ELEVATE Responsible Sourcing Assessment (ERSA) or 
other industry-recognized auditing processes.* In 2025, 
Caleres’ supply chain included 53 Core Tier 1 factories 
supporting global sourcing needs, with assessed factories  
representing 92% of our sourcing volume. Together, these 
practices help us focus engagement on strengthening 
supplier performance, informing risk management, and 
advancing continuous improvement and impact across our 
supply chain. 

In 2025, our supply chain 
transparency rate, which  
measures the accuracy  
and reliability of factories’  
audit disclosures, was 82%,  
surpassing the industry  
average of 66%.

*Based on ERSA assessment and more  
than 20,000 audits conducted by LRQA. 

*Accepted industry schemes include Amfori Business Social 
Compliance Initiative (BSCI), Better Work, ICTI Ethical Toy 
Program (IETP), Responsible Business Alliance (RBA) VAP, 
Sedex Members Ethical Trade Audit (SMETA) Four Pil lar, Social 
Accountability International SA8000 Standard, Social Labor 
Convergence Program (SLCP), and Worldwide Responsible 
Accredited Production (WRAP).

Advancing Responsible Sourcing 

Caleres works closely with factory partners to support  
responsible production, safe working conditions, and 
more informed sourcing decisions. We require all Tier 1 

factories to follow the Caleres Production Code of Conduct, 
which sets expectations for labor practices, human rights, health 
and safety, environmental compliance, and business ethics. Our 
factory partners are also expected to ensure their contractors 
and subcontractors understand and comply with relevant  
requirements of the Code. 

2 0 2 5  R e s p o n s i b l e 
S o u r c i n g  at  a  G l a n c e

Caleres  
contracts with 

86 
total footwear 

factories

24  of these 
factories scored well 
enough on these screens 
in 2025 to be designated 
strategic, representing​

73%​
of our sourcing volume​

53 ​
are Core Tier 1 

factories, representing​

92%​
of footwear  

sourcing volume

QUALITATIVE  
SCREENS

QUANTITATIVE  
SCREENS

Building A Balanced Supply Chain  Building on multiyear 
efforts to evolve our supply chain, Caleres continues to strengthen 
resil iency, manage risk, and support a more flexible production 
network through sourcing diversif ication. Our factory index helps 
guide allocation decisions by evaluating Core Tier 1  factories 
across strategic importance, product category, spend, quality, 
speed, and value.

Sourcing Volume (in millions)

2023 2024 2025

Vietnam $187.60 $210.24 $284.68

China $280.46 $244.74 $88.41

Cambodia $18.45 $21.43 $45.29

Bangladesh $3.02 $2.54 $16.88

India $9.18 $12.85 $10.95

Other $6.89 $2.62 $2.07

https://www.caleres.com/-/media/project/tenant/caleres/caleres/pdfs/corporate-governance/production-code-of-conduct-english.pdf
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In 2025, we continued to participate in the Footwear Factory Zero 
Waste Program of the Footwear Distributors and Retailers of America  
(FDRA) and the Manufacturer Climate Action Program (MCAP).   
We also supported responsible leather manufacturing through our  
association with the Leather Working Group (LWG). Learnings from these 
initiatives are shared across Caleres’ factory base, helping turn industry 
collaboration into practical progress across the sourcing network.

Driving Collective Progress

Responsible sourcing progress is most effective 
when responsibilities are shared. Through  
industry programs and factory engagement, 

we work with partners to improve waste management, 
encourage more efficient manufacturing practices, 
and help prepare suppliers for a lower-carbon future. 

E n h a n c i n g  S u p p l i e r 
D ec a r b o n i z at i o n 

Caleres collaborates with factory partners 
to turn supply chain decarbonization into 
practical, measurable action. Through 
the Cascale’s MCAP, we partnered with 
Nordstrom and two strategic factories —  
My Nga in Vietnam and Tai Loc in China —  
to help establish emissions baselines, 
build reduction plans, and set science-
aligned targets for a 42% reduction in 
their Scope 1 and 2 emissions by 2030. 
Within 18 months, both factories identified 
efficiency improvements, including 
machinery upgrades, full LED transitions, 
and productivity gains. Today, they are 
exploring renewable energy options, 
from on-site solar generation to off-site 
procurement, to support longer-term 
carbon reduction.

“One of the most valuable 
[features] in MCAP was 

gaining guidance and 
support throughout our 

emissions-reduction 
journey. The program 
helped us move from 

intention to action, goals 
into clear, data-driven plan.” 

— Cherry Liu 
    Director of Events,  

My Nga Trade Co. Ltd. 

Achieving 100% Strategic Tier 1 Factory 
Participation in Waste Reduction

In 2025, Caleres expanded its participation in the 
FDRA Footwear Factory Zero Waste Program, which 

helps factories improve material  eff iciency and waste 
management throughout the manufacturing process. 

Four additional strategic Tier 1  factories joined the 
program in 2025, expanding participation from 83% of 

factories in 2024 to 100% in 2025. 

100%​
of Strategic Tier 1 factories 
participated in the FDRA Footwear 
Factory Zero Waste Program

79%​
of waste was diverted on average 
by strategic factories, exceeding our  
initial goal of 50%




